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What does this mean for training?  

The LMS Market now has between 
700 – 1,000 LMS system providers. 
Just two years ago the market was 
an estimated worth of over $160 
billion. In 2017, the market is 
estimated to be near $180 billion. 

1) Evaluate your current training 
provisions. 

2) Identify your training goals.  

3) Find out if an LMS system is for you.  

The importance and functionality 
of mobile learning cannot be 

stressed enough. It is no surprise 
that mobile learning has been and 

remains a trend. Everyone in 
some way has access to a mobile 

device – there are more mobile 
devices than people on Earth.   

67% 

80% 

99% 

Of people rely  
on mobile devices to learn.  

Of employees use their  
mobile devices on the job.  

Of mobile users attributed 
a mobile format to 

enriching their learning.  

Over time, we as a people have changed and our attention span has too. Deloitte 
found that if the average employee works a 40-hour week, that leaves only 24 
minutes a week for professional development. Typically, micro learning is created 
within a duration  between 2 – 5 minutes. 

Questions to consider… 
What does the content look like? 
How do we deliver micro learning? 
How can we measure micro learning?  

As millennials enter the workforce, organizations are adopting what is called social 
learning. But what is it? One definition is learning that takes place via interactions, 
observations, or instruction in a social setting and does not have to be reinforced.  

Encouragement 
or Recognition 

for Social 
Learning 

Frequent 
Social 

Gatherings 

No Silos  

Video learning is not new, however, it has become very popular in the context 
of business and learning. Although there is a range of quality that comes with 
video learning, many employees, especially millennials, find that it is 
convenient, easy to access, and is an enjoyable means for learning.   

Did you know that… 
 
By 2019, 80% of internet traffic will 
be attributed to video.  
 
On a weekly basis, 75% of executives 
view work-related videos.  

Gamification is now a feature in most LMS systems, e-modules, and online learning. 
When people hear “gamification” they assume that there is a game involved. 

However, it simply means that there are game elements at play. For example, a 
popular feature with gamification type learning is earning a badge after an 

achievement.      

“Congratulations! You reached  
Level 4 – you are now a Money Management 

Expert. You rank #22 in the company.”  

A Formula to 
Create Social 

Learning 

Content and statistics found via: www.elogiclearning.com & www.knowledgeawareness.com 


